


Table of Contents

Key Publications on Communication and Marketing

Campaigns, Programs, and Interventions with Communication Components
MEDIA AND PHYSICAL ACTIVITY AND HEALTHY EATING
MEDIA AND PHYSICAL ACTIVITY
MEDIA AND HEALTHY EATING
MEDIA AND OBESITY

MEDIA AND HEALTH PROMOTION ...t
MASS MEDIA INTERVENTIONS — OTHER SPECIFIC HEALTH-RELATED TOPIC AREAS

COMMUNICATION AND MARKETING PUBLICATION LIST

This review of the literature was completed in February 2021. Publication dates included in this document mostly range from
January 2011 through February 2021. A few select earlier publications have also been included.



Key Publications on
Communication and Marketing

Centers for Disease Control and Prevention. 10
Essential Public Health Services. Public Health
Professionals Gateway.

Frieden TR. Government's role in protecting

Campaigns, Programs, and
Interventions with Communication
Components

MEDIA AND PHYSICAL ACTIVITY AND
HEALTHY EATING

health and safety. N Engl J Med. 10. Beaudoin CE, Fernandez C, Wall JL, Farley TA.
2013;368(20):1857-1859. Promoting healthy eating and physical activity:
short- term effects of a mass media campaign. Am
Frieden TR. Six components necessary for J Prev Med. 2007;32(3):217-223.
effective public health program implementation. . . o
Am JPublic Health. 2014:104(1):17-22. 11. Dixon H, Scully M, Durkin S, et al. Fl'ndlng the keys
to successful adult-targeted advertisements on
Frieden TR. Ten things | wish someone had told obesity prevention: an experimental audience
me when | became a health officer. Am J Public testing study. BMC Public Health. 2015;15:804.
Health. 2016;106(7):1214-1218. . .
12. Grunseit AC, O'Hara BJ, Chau JY, Briggs M,
Kreslake JM, Elkins A, Thomas CN, Gates S, Bauman AE. Getting the message across
Lehman T. Use of mass communication by public outcomes and risk profiles by awareness levels of
health programs in nonmetropolitan regions. Prev the "Measure-Up" obesity prevention campaign in
Chronic Dis. 2019;16:E96. Australia. PLoS One. 2015,‘10(4). e0121387.
Mozaffarian D, Afshin A, Benowitz NL, et al. 13.  KingEL, Grunseit AC, O'Hara BJ, Bauman AE.
Population approaches to improve diet, physical Evaluating the effectiveness of an Australian
activity, and smoking habits: a scientific statement obesity mass-media campaign: how did the
from the American Heart Association. Circulation. "Measure-Up" campaign measure up in New
2012 Sep 18;126(12):1514-1563. South Wales? Health Educ Res. 2013;28(6):1029-
1039.
National Cancer Institute. Making health
communication programs work. Washington, DC: 14.  Kornfield R, Szczypka G, Powell LM, Emery SL.
Institute; 2004. NIH Pub. No. 04-5145. Televised obesity-prevention advertising across
US media markets: exposure and content, 2010—
US Department of Health and Human Services. 2011. Public Health Nutr. 2015;18(6):983-993.
Health communication and social marketing
campaigns that include mass media and health- 15.  Ritland R, Rodriguez L. The influence of
related product distribution. The Community antiobesity media content on intention to eat
Guide website. [Recommended (strong evidence) healthily and exercise: a test of the ordered
December 2010]. protection motivation theory. J Obes.
2014;2014:954784.
US Department of Health and Human Services,
Office of Disease Prevention and Health 16.  Van Kleef E, Shimizu M, Wansink B. Food
Promotion. Healthy People 2030. Increase the compensation: do exercise ads change food
number of state health departments that use intake? Int J Behav Nutr Phys Act. 2011. 8(6):2-10.
social marketing in health promotions programs —
HC/HIT-DO1. Health Communication and Health
Information Technology website.
COMMUNICATION AND MARKETING PUBLICATION LIST 1

This review of the literature was completed in February 2021. Publication dates included in this document mostly range from
January 2011 through February 2021. A few select earlier publications have also been included.


https://www.cdc.gov/publichealthgateway/publichealthservices/essentialhealthservices.html
https://ajph.aphapublications.org/doi/abs/10.2105/AJPH.2013.301608
https://www.ncbi.nlm.nih.gov/pmc/articles/PMC4984754/
https://www.ncbi.nlm.nih.gov/pmc/articles/PMC6716397/
https://www.ncbi.nlm.nih.gov/pmc/articles/PMC3881293/
https://www.cancer.gov/publications/health-communication/pink-book.pdf
https://www.thecommunityguide.org/content/new-publications-show-health-communication-works
https://health.gov/healthypeople/objectives-and-data/browse-objectives/health-communication/increase-number-state-health-departments-use-social-marketing-health-promotion-programs-hchit-d01
https://www.sciencedirect.com/science/article/abs/pii/S0749379706004934
https://bmcpublichealth.biomedcentral.com/articles/10.1186/s12889-015-2159-6
https://www.ncbi.nlm.nih.gov/pmc/articles/PMC4386760/
https://academic.oup.com/her/article/28/6/1029/596301
https://www.cambridge.org/core/journals/public-health-nutrition/article/div-classtitletelevised-obesity-prevention-advertising-across-us-media-markets-exposure-and-content-20102011div/6FE9CE81B08DD43C6BC503A85663F13F
https://www.ncbi.nlm.nih.gov/pmc/articles/PMC4253704/
https://ijbnpa.biomedcentral.com/articles/10.1186/1479-5868-8-6
https://www.nejm.org/doi/full/10.1056/NEJMp1303819#t%3Darticle

MEDIA AND PHYSICAL ACTIVITY

17.

18.

19.

20.

21.

22.

23.

24.

Abu-Omar K, Ritten A, Burlacu |, Schatzlein V,
Messing S, Suhrcke M. The cost-effectiveness of
physical activity interventions: A systematic
review of reviews. Prev Med Rep. 2017,8:72-78.

Bauman A, Chau J. The role of media in promoting
physical activity. J Phys Act Health. 2009;6(2
Suppl):5196-S210.

Bélanger-Gravel A, Laferté M, Therrien F, Lagarde
F, Gauvin L. The overall awareness and impact of
the WIXX multimedia communication campaign,
2012-2016. J Phys Act Health. 2019;16(5):318-324.

Berkowitz JM, Huhman M, Nolin MJ. Did
augmenting the VERB campaign advertising in
select communities have an effect on awareness,
attitudes, and physical activity? Am J Prev Med.
2008,;34(6 Suppl):5257-S266.

Brannan MGT, Foster CE, Timpson CM, Clarke N,
Sunyer E, Amlani A, et al. Active 10 - A new
approach to increase physical activity in inactive
people in England. Prog Cardiovasc Dis.
2019;62(2):135-139.

Centers for Disease Control and Prevention.
Promoting Physical Activity, 2nd Edition: A Guide
for Community Action. Human Kinetics website.

Gebe K, Bauman AE, Rager-Nash B, Leyden KM.
Does the environment moderate the impact of a
mass media campaign to promote walking? mass
media campaign to promote walking? Am J Health
Promot. 2011,26(1):45-48.

Goethals L, Barth N, Hupin D, Mulvey MS, Roche
F, Gallopel-Morvan K, et al. Social marketing
interventions to promote physical activity among
60 years and older: a systematic review of the
literature. BMIC Public Health.

2020;20(1):1312. [Correction: Goethals L, Barth
N, Hupin D, Mulvey MS, Roche F, Gallopel-Morvan
K, et al. Correction to: Social marketing
interventions to promote physical activity among
60 years and older: a systematic review of the
literature. BMC Public Health. 2020;20(1):1622.]

COMMUNICATION AND MARKETING PUBLICATION LIST
This review of the literature was completed in February 2021. Publication dates included in this document mostly range from
January 2011 through February 2021. A few select earlier publications have also been included.

25.

26.

27.

28.

29.

30.

31.

32.

33.

Heredia NI, Lee M, Reininger BM. Exposure to a
community-wide campaign is associated with
physical activity and sedentary behavior among
Hispanic adults on the Texas-Mexico border. BMC
Public Health. 2017;17(1):883. [Correction:
Heredia NI, Lee M, Reininger BM. Correction to:
Exposure to a community-wide campaign is
associated with physical activity and sedentary
behavior among Hispanic adults on the Texas-
Mexico border. BMC Public Health.
2017;17(1):922.]

Huhman M, Kelly RP, Edgar T. Social marketing as
a framework for youth physical activity initiatives:
a 10-year retrospective on the legacy of CDC's
VERB campaign. Curr Obes Rep. 2017;6(2):101-
107.

Huhman ME, Potter LD, Nolin MJ, et al. The
influence of the VERB campaign on children's
physical activity in 2002 to 2006. Am J Public
Health. 2010;100(4):628-645.

Kamada M. Population strategy for promoting
physical activity. Nutr Rev. 2020;78(12 Suppl
12):86-90.

Levinger P, Hill KD. The impact of mass media
campaigns on physical activity participation on a
global scale: lessons learned from the COVID-19
pandemic. J Phys Act Health. 2020;17(9):857-858.

Pena-Y-Lillo M, Lee CJ. A communication
inequalities approach to disparities in physical
activities: the case of the VERB campaign. J Health
Commun. 2019;24(2):111-120.

Price SM, Huhman M, Potter LD. Influencing the
parents of children aged 9—13 years: findings from
the VERB campaign. Am J Prev Med. 2008;34(6
Suppl):S267-S274.

Rayward AT, Vandelanotte C, Corry K, Van ltallie
A, Duncan MJ. Impact of a social media campaign
on reach, uptake, and engagement with a free
web- and app-based physical activity intervention:
the 10,000 steps Australia program. Int J Environ
Res Public Health. 2019;16(24):5076.

Thomas, MM, Phongsavan P, McGill B, O’Hara BJ,
Bauman, AE. A review of the impact of physical
activity mass media campaigns on low compared
to high socioeconomic groups. Health Educ. Res.
2018;33(5):429-446.



https://www.ncbi.nlm.nih.gov/pmc/articles/PMC5573782/
https://pubmed.ncbi.nlm.nih.gov/28872437/
https://pubmed.ncbi.nlm.nih.gov/30975021/
https://linkinghub.elsevier.com/retrieve/pii/S0749-3797(08)00252-3
https://pubmed.ncbi.nlm.nih.gov/30796943/
https://us.humankinetics.com/products/promoting-physical-activity-2nd-edition?
https://pubmed.ncbi.nlm.nih.gov/21879942/
https://www.ncbi.nlm.nih.gov/pmc/articles/PMC7456007/
https://www.ncbi.nlm.nih.gov/pmc/articles/PMC7594420/
https://www.ncbi.nlm.nih.gov/pmc/articles/PMC5689162/
https://www.ncbi.nlm.nih.gov/pmc/articles/PMC5712149/
https://pubmed.ncbi.nlm.nih.gov/28421471/
https://ajph.aphapublications.org/doi/pdf/10.2105/AJPH.2008.142968
https://academic.oup.com/nutritionreviews/article/78/Supplement_3/86/6012435
https://journals.humankinetics.com/view/journals/jpah/17/9/article-p857.xml
https://pubmed.ncbi.nlm.nih.gov/30822222/
https://www.ajpmonline.org/article/S0749-3797(08)00251-1/pdf
https://www.ncbi.nlm.nih.gov/pmc/articles/PMC6950002/
https://academic.oup.com/her/article/33/5/429/5094486

34.

35.

36.

37.

US Department of Health and Human Services.
Physical Activity: Community-Wide Campaigns.
The Community Guide website. [Recommended
(strong evidence) February 2001].

Vandelanotte C, Van Itallie A, Brown W,
Mummery WK, Duncan MJ. Every step counts:
understanding the success of implementing the
10,000 steps project. Stud Health Technol Inform.
2020;268:15-30.

Xia Y, Deshpande S, Bonates T. Effectiveness of
social marketing interventions to promote
physical activity among adults: a systematic
review. J Phys Act Health. 2016;13(11):1263-1274.

Yun L, Ori EM, Lee Y, Sivak A, Berry TR. A
systematic review of community-wide media
physical activity campaigns: an update from 2010.
J Phys Act Health. 2017;14(7):552-570.

MEDIA AND HEALTHY EATING

38.

39.

40.

41.

42.

Abril EP, Dempsey PR. Outcomes of healthy eating
ad campaigns: a systematic review. Prog
Cardiovasc Dis. 2019;62(1):39-43.

Bleakley A, Jordan A, Mallya G, Hennessy M,
Piotrowski JT. Do you know what your kids are
drinking? Evaluation of a media campaign to
reduce consumption of sugar-sweetened
beverages. Am J Health Promot. 2018;32(6):1409-
1416.

Blitstein JL, Cates SC, Hersey J, Montgomery D,
Shelley M, Hradek C, Kosa K, Bell L, Long V,
Williams PA, Olson S, Singh A. Adding a social
marketing campaign to a school-based nutrition
education program improves children's dietary
intake: a quasi-experimental study. J Acad Nutr
Diet. 2016;116(8):1285-94.

Boles M, Adams A, Gredler A, Manhas S. Ability of
a mass media campaign to influence knowledge,
attitudes, and behaviors about sugary drinks and
obesity. Prev Med. 2014;67(1 Suppl):S40-S45.

Bradley J, Gardner G, Rowland MK, Fay M, Mann
K, Holmes R, et al. Impact of a health marketing
campaign on sugars intake by children aged 5—

11 years and parental views on reducing children's
consumption. BMC Public Health. 2020;20(1):331.

COMMUNICATION AND MARKETING PUBLICATION LIST
This review of the literature was completed in February 2021. Publication dates included in this document mostly range from
January 2011 through February 2021. A few select earlier publications have also been included.

43.

44.

45.

46.

47.

48.

49.

50.

51.

Caldwell JI, Robles B, Tyree R, Fraser RW, Dumke
KA, Kuo T. Does exposure to the Choose

Water campaign increase parental intentions to
promote more water and less sugar-sweetened
beverage consumption? Am J Health Promot.
2020;34(5):555-558.

Englund TR, Zhou M, Hedrick VE, Kraak VI. How
branded marketing and media campaigns can
support a healthy diet and food well-being for
Americans: Evidence for 13 campaigns in the
United States. J Nutr Educ Behav. 2020;52(1):87-
95.

Farley TA, Halper HS, Carlin AM, Emmerson KM,
Foster KN, Fertig AR. Mass media campaign to
reduce consumption of sugar-sweetened
beverages in a rural area of the United States. Am
J Public Health. 2017;107(6):989-995.

Fernandez MA, Desroches S, Marquis M, Lebel A,
Turcotte M, Provencher V. Promoting meal
planning through mass media: awareness of a
nutrition campaign among Canadian parents.
Public Health Nutr. 2019;22(18):3349-3359.

Finnell KJ, John R, Thompson DM. 1% low-fat milk
has perks!: An evaluation of a social marketing
intervention. Prev Med Rep. 2016;5:144-149.

Gonzalez-Nahm S, Bhatti AM, Ames ML, Zaltz D,
Benjamin-Neelon SE. A public health messaging
campaign to reduce caloric intake: feedback from
expert stakeholders. J Nutr Educ Behav.
2020;52(6):595-606.

Morley B, Niven P, Dixon HSwanson M, Szybiak M,
Shilton T, et al. Association of the LiveLighter mass
media campaign with consumption of sugar-
sweetened beverages: Cohort study. Health
Promot J Austr. 2019;30 Suppl 1(Suppl 1):34-42.

Murukutla N, Cotter T, Wang S, Cullinan K, Gaston
F, Kotov A, et al. Results of a mass media
campaign in South Africa to promote a sugary
drinks tax. Nutrients. 2020;12(6):1878.

Nicklas TA, Goh ET, Goodell LS, et al. Impact of
commercials on food preferences of low-income,
minority preschoolers. J Nutr Educ Behav.
2011;43(1):35-41.



https://www.thecommunityguide.org/sites/default/files/publications/pa-ajpm-evrev.pdf
https://pubmed.ncbi.nlm.nih.gov/32141876/
https://pubmed.ncbi.nlm.nih.gov/27633626/
https://pubmed.ncbi.nlm.nih.gov/28290762/
https://pubmed.ncbi.nlm.nih.gov/30610882/
https://pubmed.ncbi.nlm.nih.gov/28805073/
https://pubmed.ncbi.nlm.nih.gov/26857870/
https://www.sciencedirect.com/science/article/pii/S0091743514002643
https://www.ncbi.nlm.nih.gov/pmc/articles/PMC7104521/
https://pubmed.ncbi.nlm.nih.gov/32122155/
https://pubmed.ncbi.nlm.nih.gov/31672282/
https://www.ncbi.nlm.nih.gov/pmc/articles/PMC5425869/
https://www.cambridge.org/core/journals/public-health-nutrition/article/promoting-meal-planning-through-mass-media-awareness-of-a-nutrition-campaign-among-canadian-parents/F209CAF7C497404B60D7ABAD84D827AC
https://www.ncbi.nlm.nih.gov/pmc/articles/PMC5175990/
https://www.jneb.org/article/S1499-4046(20)30100-7/fulltext
https://www.ncbi.nlm.nih.gov/pmc/articles/PMC6972651/
https://www.ncbi.nlm.nih.gov/pmc/articles/PMC7353390/
https://www.ncbi.nlm.nih.gov/pmc/articles/PMC3018529/

52. Pearson-Stuttard J, Bandosz P, Rehm CD, Afshin A, 60. Hatfield DP, Sliwa SA, Folta SC, Economos CD,
Pefialvo JL, Whitsel L, et al. Comparing Goldberg JP. The critical role of communications
effectiveness of mass media campaigns with price in a multilevel obesity-prevention intervention:
reductions targeting fruit and vegetable intake on Lessons learned for alcohol educators. Patient
US cardiovascular disease mortality and race Educ Couns. 2017;100 Suppl 1:53-S10.
disparities. Am J Clin Nutr. 2017;106(1):199-206.

61. KiteJ, Grunseit A, Bohn-Goldbaum E, Bellew B,

53. Rosewarne E, Trieu K, Farrand C, Reimers J, Potter Carroll T, Bauman A. A systematic search and
J, Davidson C, et al. Unpack the salt: an evaluation review of adult-targeted overweight and obesity
of the Victorian Salt Reduction Partnership's prevention mass media campaigns and their
media advocacy activities to highlight the salt evaluation: 2000-2017. J Health Commun.
content of different foods. Nutr J. 2020;19(1):102. 2018;23(2):207-232.

54. Schwartz MB, Schneider GE, Choi YY, Li X, Harris J, 62. KuoT, Robles B, Trogdon JG, Ferencik R, Simon
Andreyeva T, et al. Association of a community PA, Fielding JE. Framing the local context and
campaign for better beverage choices with estimating the health impact of cppw obesity
beverage purchases from supermarkets. JAMA prevention strategies in los angeles county, 2010-
Intern Med. 2017;177(5):666-674. 2012. J Public Health Manag Pract.

2016;22(4):360-369.

55. Vercammen KA, Frelier JM, Lowery CM, et al.

Strategies to reduce sugar-sweetened beverage 63. Morley B, Wakefield M, Dunlop S, Hill D. Impact of
consumption and increase water access and a mass media campaign linking abdominal obesity
intake among young children: perspectives from and cancer: a natural exposure evaluation. Health
expert stakeholders. Public Health Nutr. Educ Research. 2009;24(6):1069-1079.
2018;21(18):3440-3449.

64. Struthers A, Wang M. Buzz agents in a teen-driven

MEDIA AND OBESITY social marketing campaign: positive campaign
attitude leads to positive changes in health

56. Barry CL, Gollust SE, McGinty EE, Niederdeppe J. outcomes. Soc Mar Q. 2016;22(3):218-235.
Effects of messages from a media campaign to )
increase public awareness of childhood obesity. 65.  ThomasCN, ankl.JCh' D, Lehma'n T_' Ledsky R, )
Obesity (Silver Spring). 2014;22(2):466-473. Weldy A. Overweight and obesity in local media:

an analysis of media coverage in CDC-funded

57. Bell AC, Wolfenden L, Sutherland R, et al. communities. Prev Chronic Dis. 2017;14:E126.
Harnessing the power of advertising to prevent
childhood obesity. Int J Behav Nutr Phys Act. MEDIA AND HEALTH PROMOTION
2013;10:114.

66. Abroms LC, Maibach EW. The effectiveness of

58.  Bleakley A, Jordan AB, Hennessy M, Glanz K, mass communication to change public behavior.
Strasser A, Vaala S. Do emotional appeals in public Annu Rev Public Health. 2008;29:219-234.
service advertisements influence adolescents'
intention to reduce consumption of sugar- 67. Anker AE, Feeley TH, McCracken B, et al.
sweetened beverages? J Health Commun. Measuring the effectiveness of mass-mediated
2015;20(8):938-948. health campaigns through meta-analysis. J Health

Commun. 2016;21(4):439-56.

59. George KS, Roberts CB, Beasley S, Fox M, Rashied-

Henry K. Brooklyn Partnership to Drive Down 68. Cugelman B, Thelwall M, Dawes P. Online

Diabetes (BP3D). Our health is in our hands: a interventions for social marketing health behavior

social marketing campaign to combat obesity and change campaigns: a meta-analysis of

diabetes. Am J Health Promot. 2016;30(4):283- psychological architecture and adherence factors.

286. J Med Internet Res.2011;13(1):e17.
COMMUNICATION AND MARKETING PUBLICATION LIST 4

This review of the literature was completed in February 2021. Publication dates included in this document mostly range from
January 2011 through February 2021. A few select earlier publications have also been included.


https://www.ncbi.nlm.nih.gov/pmc/articles/PMC5486193/
https://www.ncbi.nlm.nih.gov/pmc/articles/PMC7495894/
https://www.ncbi.nlm.nih.gov/pmc/articles/PMC5470385/
https://www.cambridge.org/core/journals/public-health-nutrition/article/strategies-to-reduce-sugarsweetened-beverage-consumption-and-increase-water-access-and-intake-among-young-children-perspectives-from-expert-stakeholders/D09B722640921BC3E8C9A65817F283ED
https://onlinelibrary.wiley.com/doi/full/10.1002/oby.20570
https://ijbnpa.biomedcentral.com/articles/10.1186/1479-5868-10-114
https://www.tandfonline.com/doi/full/10.1080/10810730.2015.1018593
https://pubmed.ncbi.nlm.nih.gov/27404065/
https://pubmed.ncbi.nlm.nih.gov/26830515/
https://pubmed.ncbi.nlm.nih.gov/29336684/
https://pubmed.ncbi.nlm.nih.gov/26473434/
https://academic.oup.com/her/article/24/6/1069/629658
https://journals.sagepub.com/doi/abs/10.1177/1524500416637052?journalCode=smqa&
https://www.ncbi.nlm.nih.gov/pmc/articles/PMC5724995/
https://www.annualreviews.org/doi/pdf/10.1146/annurev.publhealth.29.020907.090824
https://pubmed.ncbi.nlm.nih.gov/26953782/
https://www.jmir.org/2011/1/e17/

69.

70.

71.

72.

73.

74.

75.

76.

77.

78.

79.

Dorfman L, Krasnow ID. Public health and media 80. O'Hara BJ, Phongsavan P, Gebel K, Banovic D,
advocacy. Annu Rev Public Health. 2014; Buffett KM, Bauman AE. Longer term impact of
35(1):293-306. the mass media campaign to promote the Get
Healthy Information and Coaching Service®:
Evans WD, Thomas CN, Favatas D, Smyser J, Briggs increasing_the saliency of a new public health
J. Digital segmentation of priority populations in program. Health Promot Pract. 2014;15(6):828-
public health. Health Educ Behav. 838.
2019;46(2_suppl):81-89.
81. Pechmann C, Catlin JR. The effects of advertising
Garney WR, Beaudoin CE, Clark HR, et al. Using and other marketing communications on health-
community-based participatory research to related consumer behaviors. Current Opinion in
disseminate a mass media campaign into rural Psychology 2016;10:44-49.
communities. J Health Common. 2015;20(7):799-
806. 82. Randolph W, Viswanath K. Lessons learned from
public health mass media campaigns: marketing
Gase LN, Montes C, Robles B, Tyree R, Kuo T. health in a crowded media world. Annu Rev Public
Media outlet and consumer reactions to Health. 2004;25:419-37.
promotional activities of the Choose Health LA
Restaurants Program in Los Angeles County. J 83. Rogers VW, Hart PH, Motyka E, Rines EN, Vine J,
Public Health Manag Pract. 2016;22(3):231-244. Deatrick DA. Impact of Let's Go! 5-2-1-0: a
community-based, multisetting childhood obesity
Gollust SE, Fowler EF, Niederdeppe J. Television prevention program. J Pediatr Psychol.
news coverage of public health issues and 2013;38(9):1010-1020.
implications for public health policy and practice.
Annu Rev Public Health. 2019;40:167-185. 84. Stead M, Angus K, Langley T, Katikireddi SV, Hinds
K, Hilton S, et al. Mass media to communicate
Gordon R, McDermott L, Stead M, Angus K. The public health messages in six health topic areas: a
effectiveness of social marketing interventions for systematic review and other reviews of the
health improvement: what’s the evidence? Public evidence. Public Health Res 2019;7(8).
Health. 2006;120(12):1133-1139.
85. US Department of Health and Human Services.
Keller PA, Lehmann DR. Designing effective health Health communication and social marketing:
communications: a meta-analysis. Journal of campaigns that include mass media and health-
Public Policy and Marketing. 2008;27(2):117-130. related product distribution. [Recommended
(strong evidence) December 2010]
Lopez T. Building local health department COVID-
19 emergency and risk communications capacity. J 86. Wakefield M, Loken B, Hornik R. Use of mass
Public Health Manag Pract. 2020;26(4):384-386. media campaigns to change health behavior. The
] Lancet. 2010;376(9748):1261-1271.
Morley B, Niven P, Dixon H, et al. Population-
based evaluation of the ‘Livelighter’ healthy 87. Woolf SH, Purnell JQ, Simon SM, Zimmerman EB,
weight and lifestyle mass media campaign. Health Camberos GJ, Haley A, et al. Translating evidence
Educ Res. 2016;31(2):121-135. into population health improvement: strategies
) ) and barriers. Annu. Rev. of Public Health. 2015;
Mosdgl A, Lidal IB, Straumann GH, Vist GE. 36(1):463-482.
Targeted mass media interventions promoting
healthy behaviours to reduce risk of non- 88. Yom-Tov E, Shembekar J, Barclay S, Muennig P.
communicable diseases in adult, ethnic minorities. The effectiveness of public health advertisements
Cochrane Database Syst Rev. to promote health: a randomized-controlled trial
2017;2(2):CD011683. on 794,000 participants. NPJ Digit Med.
2018;1:24.
Noar S. A 10-year retrospective of research in
health mass media campaigns: where do we go
from here? J Health Commun. 2006;11:21-42.
COMMUNICATION AND MARKETING PUBLICATION LIST 5

This review of the literature was completed in February 2021. Publication dates included in this document mostly range from
January 2011 through February 2021. A few select earlier publications have also been included.


https://www.annualreviews.org/doi/abs/10.1146/annurev-publhealth-032013-182503
https://www.ncbi.nlm.nih.gov/pmc/articles/PMC7259468/
https://www.tandfonline.com/doi/full/10.1080/10810730.2015.1018588?scroll=top&needAccess=true
https://pubmed.ncbi.nlm.nih.gov/26062098/
https://www.annualreviews.org/doi/10.1146/annurev-publhealth-040218-044017?url_ver=Z39.88-2003&rfr_id=ori%3Arid%3Acrossref.org&rfr_dat=cr_pub++0pubmed
https://www.sciencedirect.com/science/article/abs/pii/S0033350606003040
https://journals.sagepub.com/doi/10.1509/jppm.27.2.117
https://journals.lww.com/jphmp/Fulltext/2020/07000/Building_Local_Health_Department_COVID_19.17.aspx
https://academic.oup.com/her/article/31/2/121/2363250
https://www.ncbi.nlm.nih.gov/pmc/articles/PMC6464363/
https://www.researchgate.net/publication/7231844_A_10-Year_Retrospective_of_Research_in_Health_Mass_Media_Campaigns_Where_Do_We_Go_from_Here
https://journals.sagepub.com/doi/pdf/10.1177/1524839914524774
https://www.sciencedirect.com/science/article/pii/S2352250X15003152?via%3Dihub
https://www.annualreviews.org/doi/10.1146/annurev.publhealth.25.101802.123046?url_ver=Z39.88-2003&rfr_id=ori%3Arid%3Acrossref.org&rfr_dat=cr_pub++0pubmed
https://academic.oup.com/jpepsy/article/38/9/1010/958053/Impact-of-Let-s-Go-5-2-1-0-A-Community-Based
https://www.ncbi.nlm.nih.gov/books/NBK540706/pdf/Bookshelf_NBK540706.pdf
https://www.thecommunityguide.org/sites/default/files/publications/healthcomm-AJPM-evrev-campaigns.pdf
https://www.thelancet.com/journals/lancet/article/PIIS0140-6736(10)60809-4/fulltext
https://www.annualreviews.org/doi/full/10.1146/annurev-publhealth-082214-110901
https://www.ncbi.nlm.nih.gov/pmc/articles/PMC6550260/

MASS MEDIA INTERVENTIONS — OTHER
SPECIFIC HEALTH-RELATED TOPIC AREAS

89.

90.

91.

92.

93.

Bala MM, Strzeszynski L, Topor-Madry R, Cahill K.
Mass media interventions for smoking cessation
in adults. Cochrane Database Syst Rev. 2013 Jun
6;(6):CD004704. Update in: Cochrane Database
Syst Rev. 2017 Nov 21;11:CD004704.

US Department of Health and Human Services.
Motor Vehicle Injury — Alcohol-Impaired Driving:
Publicized Sobriety Checkpoint Programs.
[Recommended (strong evidence) August 2012].

Clement S, Lassman F, Barley E, et al. Mass media

interventions for reducing mental health-related
stigma. Cochrane Database of Syst Rev. 2013,
Issue 7. Art. No.: CD009453.

Centers for Disease Control and Prevention. Best
Practices for Comprehensive Tobacco Control
Programs. Atlanta, GA: Centers for Disease
Control and Prevention, US Dept of Health and
Human Services; 2014.

Centers for Disease Control and Prevention.
Increases in quitline calls and smoking
cessation website visitors during a national
tobacco education campaign—March 19—-June
10, 2012. MMWRMortal Wkly Rep.
2012;61(34):667-670.

COMMUNICATION AND MARKETING PUBLICATION LIST
This review of the literature was completed in February 2021. Publication dates included in this document mostly range from
January 2011 through February 2021. A few select earlier publications have also been included.

94.

95.

96.

97.

98.

Lightwood J, Glantz SA. The effect of the California
Tobacco Control Program on smoking prevalence,
cigarette consumption, and healthcare costs:
1989-2008. PLoS ONE. 2013;8(2):e47145.

Terry-McElrath YM, Emery S, Wakefield MA,
O’Malley PM, Szczypka G, Johnston LD. Effects of
tobacco-related media campaigns on smoking
among 20—30-year-old adults: longitudinal data
from the USA. Tob Control. 2013;22(1):38-45.

US Department of Health and Human Services.
Tobacco Use: Mass-Reach Health Communication
Interventions. The Community Guide website.
[Recommended (strong evidence) April 2013].

US Department of Health and Human Services.
Vaccination programs: community-based
interventions implemented in combination. The
Community Guide website. [Recommended
(strong evidence) October 2014].

Vallone DM, Duke JC, Cullen J, McCausland KL,
Allen JA. Evaluation of EX: a national mass media
smoking cessation campaign. Am J Public Health.
2011;101(2):302-309.



https://pubmed.ncbi.nlm.nih.gov/23744348/
https://www.thecommunityguide.org/content/publicized-sobriety-checkpoints-save-lives
https://www.cochranelibrary.com/cdsr/doi/10.1002/14651858.CD009453.pub2/full
https://www.cdc.gov/tobacco/stateandcommunity/best_practices/pdfs/2014/comprehensive.pdf
https://www.cdc.gov/mmwr/preview/mmwrhtml/mm6134a2.htm
https://www.ncbi.nlm.nih.gov/pmc/articles/PMC3572143/
https://tobaccocontrol.bmj.com/content/22/1/38
https://www.thecommunityguide.org/findings/tobacco-use-mass-reach-health-communication-interventions
https://www.thecommunityguide.org/findings/vaccination-programs-community-based-interventions-implemented-combination
https://www.ncbi.nlm.nih.gov/pmc/articles/PMC3020196/pdf/302.pdf

	Table of Contents
	Key Publications on Communication and Marketing
	Campaigns, Programs, and Interventions with Communication Components
	MEDIA AND PHYSICAL ACTIVITY AND HEALTHY EATING
	MEDIA AND PHYSICAL ACTIVITY
	MEDIA AND HEALTHY EATING
	MEDIA AND OBESITY
	MASS MEDIA INTERVENTIONS – OTHER SPECIFIC HEALTH-RELATED TOPIC AREAS




